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Report Overview 
The following report is a summary of the results of five 

days of user studies conducted at the Stata Center at MIT, 

from August 28-30 and September 5-6. Seventeen users 

went on the tour and filled out exit surveys once the tour 

was complete. Some users were observed while taking the 

tour and some were observed and photographed as well. The 

tour was delivered on a rental device, shown at right, that 

users checked out at the Stata Center information desk. 

 

Conclusions:  

1. Targets: “Loose” visitors, prospective students, and campus event goers. 

Prospective students and foreign visitors showed the most interest in the Stata tour. 

Employees also inquired about using the tour for campus event visitors (business 

meetings etc.) Most were interested in the architecture of the building or had always 

wanted to visit MIT as part of their trip to Boston. These two groups of people were 

generally information-seekers and were more than eager to learn as much as they 

could about MIT, whether for making an informed decision about what graduate 

school to go to or just for personal enrichment. They interacted intently with the tour 

and took time throughout the tour to absorb information. New MIT hires were also 

very interested in 

learning about the 

building since they are 

new to the university, 

and current employees 

were happy to be able 

to learn new things 

about the building that 

they see everyday.  
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2. Customization. There was a demand for customizable tours, specifically customizing 

tour length and tour theme. By giving the choice of tour length to the user, this would 

allow more people with less time on their hands to take the tour. Untravel has the 

capability to offer both customizable tour lengths and tour themes, giving the user 

more control and more choices during their touring experience.  

 

3.  Future Tours. Of the tour themes we presented as possible future tours at MIT, the 

most popular choices were:  

o The rest of the MIT campus with a condensed Stata tour 

o Famous MIT people and technologies  

o MIT’s energy initiative 

 

4.  Content. Reaction to the content was very positive, with an average rating of 7.95 out 

of 10. The tour was eye-opening for MIT staff and a necessary service for interested 

visitors. 

 

 



 4 

Untravel Media MIT Stata Walking Tour Results 

Dates: August 28-30, September 5-6 

Ages: mean of 32, spread from 17-58 

Gender: approx. 50/50  

Occupations: MIT Employees, Prospective Students, Interested Tourists 

Weather: Sunny and bright with high temperatures 

 

Why are you taking this tour? 

Findings: Most people were interested in the Stata Center for its architecture. Some were 

just curious to see what the building was about. Some were employees, current and new 

hires, wanting to learn more about the building they see every day. 

 

Would you recommend the tour to others? What groups do you think would best 

benefit from the tour (parents, visitors, prospectives, etc.)? 

Findings: 100% of participants who answered this question (16 out of 17) 

recommended the tour to others. The most recommendations were for visitors. Architects 

(or people with architectural interest) and staff were also recommended the most.  
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What were your three favorite parts of the tour and why? 

Findings: People enjoyed understanding what the building was about as well as seeing 

the outside architecture. Users enjoyed “the comparison with the waste bin,” comparing 

the crumpled trash inside to the interesting architecture of the Stata Center.  

 

 

What were your three least favorite parts of the tour and why? 

Findings: One person got lost during the tour twice and others mentioned spending too 

much time at various places (building 20 memorial, the star). Others complained of the 

heat with no shade and not being indoors enough.  

Recommendations: Take tour later in day when sun is not as hot, recommend shielding 

device with hand to shade the screen, tour path in shadier places.  
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How might you be most interested in customizing your tour?  

Tour length  Tour Theme  More/Less Interactive Screens   
 

Age Group  Other (describe): 

Findings: The most chosen customization option (7/13) chose “Tour Length.” Three 

people chose “Tour Theme.” “It would be good to see some lab space. . . more inside 

would be good.” “Do not overkill by adding too many features.”  

Recommendations: Some people felt that certain sections of the tour were too long, 

especially in the heat. Have the option to take shortcuts or select a shorter initial tour. 

 

What other MIT tours would you like to see? Please rate the following tours (1 = 

don't want to see it, 2 = neutral, 3 = interested in seeing the tour, 4 = perfect for me) 

Findings (Averages): [Substituted a 3 for ones that were simply checked off] 

3.2 - The Rest of the MIT Campus with a condensed Stata Tour 

2 - Frat row (Greek System)/ Nightlife 

2.4 - Entrepreneur's Route – MIT’s Market-oriented Research 

2.8 - Research Facilities - Tech Square 

3 - MIT's Energy Initiative 

3.1 - Famous MIT People and Technologies 

2.4 - The Arts at MIT  

2.2 - Residence Halls – Inside of rooms for prospective students, testimony 

 

Most popular: The rest of the MIT campus with condensed Stata tour, Famous MIT 

people and technologies, MIT’s energy initiative 

Least popular: Frat row, residence halls, Arts at MIT/Entrepreneur’s Route 
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Questions about media use: 

 

Do you download from iTunes?  If so, ever download a walking tour or city guide? 

Findings: Six people reported downloading from iTunes and eight reported never 

downloading. None of the users have downloaded a walking tour/city guide. “Good idea 

though!” 

 

Have you ever read or posted to the MIT Blog? If so, can you think of any content 

from the blog that would be good to use in a walking tour?   

Findings: Only one user reported reading the MIT Blog.  

 

What media websites do you visit most often (MySpace, Flickr, Facebook, etc.) ? 

Findings: Users used websites such as MySpace (2), Facebook (3), CNN.com, and 

YouTube.  

 

In what format would you prefer to take the tour: 

Rental device  Mobile phone  my iPod Other (please 

specify) 

Findings: Demand for rental devices. Six users would prefer to take the tour on a rental 

device. Two users preferred the iPod, and four users circled both options. One user 

recommended being able to load it on-site onto the iPod.   

Recommendations: Rental kiosk and rental devices throughout the campus where users 

can either take out a Clix or upload tour content onto their iPods.  
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What is the best way for you to receive the tour onto your device? 

SD Card for my mobile phone CD/DVD  
  

E-mail  On-site kiosk  Website download 

Findings: Website download and on-site kiosk were the two most popular choices. “I 

wouldn’t know how to do this – so if instructions were provided that might help – and 

perhaps the onsite kiosk.”   

 

Please rate your overall tour experience (1=didn’t like it, 5=neutral, 10=loved it) 

1 2 3 4 5 6 7 8 9 10 

Findings: Average rating for the tour was a 7.95.  
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Conclusions: 

 

 

Possible new directions for Untravel’s involvement on the MIT campus:  

-Integrating a user rental system for users to check out a tour device from the Stata Center 

information desk and MIT Visitor’s Center (Lobby 7) during regular hours 

 

-Augment tours with audio segments guiding users from the Lobby 7 Visitors Center to 

the starting point of the Stata tour; another segment guiding users from the Stata 

Information desk to the starting point of the Stata tour.  

 

-Possibly getting involved with the kiosk in the lobby of building 7 for users to download 

content onto their own devices 

 

-Future tours at MIT:  

 - Famous people and Technolgoies 

 - The rest of the MIT campus with a condensed Stata tour 

 - MIT’s energy initiative  

 - Research facilities at MIT – good for prospective students 

- Sculpture Tour – MIT has one of the 10 best sculpture campuses in the nation 


